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Does reputation matter? 

•  It matters if awareness is useful for business development 
•  It matters if credibility is useful for business development 
•  It matters if being seen as experts is useful for business development 

“It is better to be 
alone than in 
bad company” 



Globalaw  European Regional Meeting 
Madrid, Spain– 26-28 March 2015 

Does reputation matter? 



Globalaw  European Regional Meeting 
Madrid, Spain– 26-28 March 2015 

Does reputation matter? 

ADVERTISING  

Paid for space  

Complete control  
over message    

Direct  

Subjective (what you say  
about yourself) 

Regulation means some words 
can’t be used  

PR  

Editorial space can’t be bought   

Some control over message    

(Appears) objective, what  
others say about you 

More freedom with language &  
terminology can  be used 

Completely via third party adding 
credibility 

ADVERTORIALS  

Paid for space that is 
controlled by editorial team  

Almost complete control over 
message    

Subjective (what you say  
about yourself) 

Regulation means must be 
marked as a promotion 

Direct but with third party 
influence  

LESS CREDIBLE  MORE CREDIBLE  



Globalaw’s reputation today 
Recognised top 

ten network 
Established media presence 

Updated strap-line 



Globalaw’s reputation today 

Agreement with Global Legal Post to submit monthly blog, e.g. 

Regular contributions in Intellectual Property Magazine, e.g. 
•  Clarification for unregistered Community designs 
•  Karen Millen’s wrangle with Dunnes Stores 



Globalaw’s reputation today 

Over 34 articles in last 12 months alone 
 

Globalaw authored 18 byline articles 
 

Members quoted in 35 articles 
 

Developed and distributed 7 press releases 
 

Globalaw referenced in 9 tweets to over 11,500 followers 
 

Over 25 firms contributed to articles 
 

Globalaw predicts 20 key trends – 9 pieces of coverage 



Globalaw’s reputation today 
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Globalaw’s reputation today 
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Globalaw’s reputation today 

•  Ensuring Globalaw is visible 
beyond ‘just’ the media 

•  Listings in the new international 
networks section of the Legal 
500 and Chambers & Partners 



Natasha 
Bernal, 
Reporter 

“Since writing my special report on networks I have a general 
understanding of what they offer. I tend to have a list of go-to firms 

and lawyers and so I’ve not had a lot of contact with Globalaw. 
Some practice firms have their own internal networks and in-house 

counsel may mention the network they work with but other than 
that, I don’t hear much about networks” 

“To be honest I wasn’t too familiar with networks and Globalaw 
wasn’t on my radar. But I certainly recognise who Globalaw is now, 
and even some of the individual lawyers’ names through the great 
content we have received. We even had a great link rate response 

to the Converse article that our readers enjoyed” 
Catherine 
White, 
Section Editor 

Globalaw’s reputation today 

“It’s good to receive regular content from Globalaw. Our readers are 
satisfied with it, especially as exposure to networks isn’t as apparent 
in legal circles as other areas of the industry. Definitely keep those 

articles coming” 

Mary Heaney, 
Editorial 
Director 



Globalaw’s reputation of tomorrow 



How this is relevant to you 

•  You need to think about how you portray yourself through 
Globalaw – you are part of a well-regarded network, with the 
fire-power to match 

•  Don’t think that you are not news-worthy… You are! 
 



How this is relevant to you 

•  We want more coverage in 
the Asia-Pac region 

 



How this is relevant to you 

o  24th Nov 2014 - PwC launches legal arm in Japan 
o  6th Jan 2015 - Norton Rose Fulbright eyes Japan outbound M&A with Nishimura & Asahi hire 
o  9th Jan 2015 - Greenberg Traurig Maher (GTM) has launched a new office in Tokyo with three hires from DLA Piper 

and White & Case 
o  12th Jan 2015 - Baker & McKenzie, Allen & Overy (A&O) and Clifford Chance have the most developed networks 

across the Association of Southeast Asian Nations (ASEAN) countries and as such are best placed to take 
advantage of the ASEAN Economic Community (AEC), which launches later this year 

o  Major Japanese firm Mori Hamada & Matsumoto is to open an office in Bangkok in the Spring of 2015 
o  3rd February 2015 - King & Wood Mallesons (KWM) will open a new office in Singapore this spring after being 

granted a foreign law practice licence by the attorney general 
o  19th February 2015 - Awapatent is to launch in Asia with offices in Beijing and Hong Kong 
o  16th March 2015 - Morgan Lewis & Bockius is set to merge with Singapore firm Stamford Law Corporation, 

expanding its Asian operations from Beijing and Tokyo in a bid to create a “regional powerhouse” 
o  April 1st 2015 - Singapore law firm Stamford Law will merge with US giant Morgan Lewis & Bockius LLP on April 1st 
o  15th April 2015 - Baker & McKenzie has been granted the first Chinese joint operation licence with local firm FenXun 

Partners, opening the doors for its international clients to access PRC law through the firm 
o  15th April 2015 - Trowers & Hamlins has become the first firm to be granted a qualified foreign law firm (QFLF) 

licence in Malaysia after changes to the way foreign firms can practise in the country last June 

•  There is a lot of challenging competitor activity in the legal 
industry in APAC region 



How this is relevant to you 

o  Over the preceding 18 to 24 months, Japanese companies have been consistently and actively engaged in merger 
and acquisition (M&A) transactions 

o  In 2013, 2,048 M&A deals involving Japanese companies were completed, representing a 10.8% increase compared 
to 2012 

o  In the first half of 2014, 1,096 M&A deals involving Japanese companies were completed, amounting to a 14.9% 
increase compared to the same six-month period in 2013. With regard to the character of these transactions, there 
has been a notable trend in favour of inbound cross-border M&A investment, which increased by 33% in 2013, led 
primarily by US investors (eg, Applied Materials/Tokyo Electron) 

o  In the foregoing context of expanding M&A activity involving Japanese companies, the Japanese Diet enacted certain 
reforms in respect of the Companies Act in June 2014 

o  The key rationale driving these reforms was a desire, on the part of the Japanese government, to facilitate and ensure 
a greater level of trust and confidence among the broad range of parties interested in the activities of Japanese 
companies 

o  Such enactments include changes to the existing corporate governance regime as well as new rules regulating the 
relationship between parent companies and subsidiaries, both of which are likely to have a significant impact on 
companies engaged in M&A activity involving Japan 

•  But also a lot of opportunity to provide legal services – for 
example in Japanese M&A market alone: 



Please don’t forget! 

•  Globalaw provides you with a network 
of engaged experts – in almost all of 
the jurisdictions which matter to your 
clients 

•  Globalaw allows you to ask “To what 
problem are you the solution?” for your 
clients 

•  Globalaw provides the opportunity to 
take knowledge and turn it into value 
for your client 



Any questions? 


